
 
 

2017 - 2018 APPLICATION SUPPLEMENT 

Please read this supplement before beginning the application 

 
ABOUT THE SYMPOSIUM 

 
The Foreign Affairs Symposium aims to inform the Hopkins and greater Baltimore community on innovative 
ideas of international significance by: 

⋅ Placing the issues in a relatable frame of reference 
⋅Establishing a forum for discussion 

 
While part of a greater FAS team, the 2017-2018 symposium staff will work primarily with one of four 
committees: Development, Marketing, Programming or Public Relations.  Committee Directors will oversee 
these committees. 
 

COMMITTEE DESCRIPTIONS 
 

DEVELOPMENT COMMITTEE 
Director: Ryan Lucas 

 
Purpose: This committee will focus on expanding and allocating symposium funding. It is responsible for 
applying for grants, pursuing corporate sponsorships, soliciting alumni donations, facilitating fundraisers, 
overseeing reserved seating at events and working with Programming to set a budget for spring speakers. 
 
Projects: 

Fall 2017 
⋅Apply for grants 
⋅ Solicit corporate and alumni donations 
⋅Organize Fundraisers 
⋅Budget speakers 

Spring 2018 
⋅Make payments 
⋅Track expenses 
⋅Update budget 
⋅Run ticket sales and seating at events 

Desired Characteristics of Prospective Development Staff 
⋅Basic economics or finance background 
⋅ Interest or experience with fundraising 
⋅ Interest or familiarity with grant application writing 
⋅Excellence in communication, especially written  



⋅Ability to work effectively under deadlines 
⋅General accountability and willingness to work cooperatively with a team 

 
 

MARKETING COMMITTEE 
Director: Danielle Yuhan 

 
Purpose: This committee will work on the branding and reach of the Symposium. The committee is 
responsible for creating and designing the year’s theme and materials, updating the website and Facebook 
page, managing all social media, organizing a potential fall publicity event, organizing spring publicity efforts. 
 
Projects: 

Fall 2017 
⋅Rebrand FAS 
⋅Rebuild FAS website 
⋅Design promotional materials 

Spring 2018 
⋅ Populate FAS website  
⋅Marketing recording of the events  
⋅Marketing and co-sponsoring events with other organizations  

Both Fall and Spring 
⋅Manage all social media 
⋅ Increase reach of FAS on social media 
⋅Organize publicity events 

 
Desired Characteristics of Prospective Marketing Staff: 

⋅Creative 
⋅Outgoing 
⋅ Past experience with social media, graphic design, photography, and/or video editing 
⋅Web design and Wordpress experience is useful, but not necessary 

 
This year especially we are looking for people with experience in Adobe InDesign, Illustrator, or 
Photoshop. While these skills are not necessary to apply, if you are proficient in any of these 
programs please submit a portfolio of your graphics with your application.  
 

PROGRAMMING COMMITTEE 
Director: Kiana Boroumand 

 
Purpose: This committee exists to build the lineup for the spring Symposium. This is done by contacting an 
array of diverse speakers, inviting them to campus to speak and coordinating the logistics of each 
symposium’s event. 
 
Projects: 

Fall 2017 
⋅Determine the types of events to pursue and develop the Symposium’s theme 
⋅Contact speakers via email and/or telephone 
⋅ Invite speakers to campus 



⋅Negotiate prices of speaking engagements in conjunction with finance committee 
Spring 2018 

⋅Arrange travel and lodging for speakers 
⋅Coordinate event set-up with the other committees 
⋅Work with campus security and JHU facilities to manage events 
⋅Clean up after events 
⋅Write thank you notes to speakers and prominent attendees post-event 

 
Desired Characteristics of Prospective Programming Staff: 

⋅An emphasis on strong writing skills for drafting invitations and professional email correspondence 
⋅Good speaking skills for phone calls with potential event planners 
⋅Good organizational skills 
⋅Excellent research ability 
⋅ Passion for domestic politics and international affairs 

 
PUBLIC RELATIONS COMMITTEE 

Director: Victoria Li 
 

Purpose: The purpose of this committee is to create and foster a connection between the organization and 
the Hopkins and greater Baltimore community.  The primary concern of this committee is constructing a 
sound audience base around the symposium while at the same time expanding our reach to as many groups as 
possible. 
 
Projects:  

Fall 2017 
⋅Create an e-mail listserv  
⋅ Poll faculty, staff, and community members 
⋅Outreach to schools, local organizations and press 
⋅ Partnerships with other organizations and their events 
⋅Manage social media outreach 

Spring 2018 
⋅Create and distribute a press kit  
⋅Organize trips for local schools and organizations to attend Symposium events 
⋅Hold launch event for the 2015 series 
⋅ Solicit feedback on Symposium events 

Both Fall and Spring 
⋅To compose and publish blog posts and articles for the FAS blog and other online platforms 

 
Desired Characteristics of Prospective Public Relations Staff: 

⋅ Strong research and communication skills 
⋅Commitment to creating original content for our platforms 
⋅Engaging and personable; relationship builder 
⋅ Familiarity with social media (Facebook, Twitter, etc.) 
⋅ Familiarity with Excel helpful but not required 


